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OTT Subscription Rates

The rise of over-the-top
(OTT) video services has
reshaped consumer
habits and the
competitive landscape
for the video industry.
This report examines the
ongoing evolution of
OTT video services, pay-
TV services, and the
video content
ecosystem. In addition to
global trends, success
factors, and inhibitors,
this report also assesses
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Publish Date: 1Q 16 “The OTT video service marketplace is becoming crowded with new players,

including existing players expanding to global markets, pay-TV providers extending
their offerings, content producers seeking audiences, and non-traditional players
with a variety of unique motivations,” said Brett Sappington, Director of Research.
“Differentiation in video delivery services and solutions has become more difficult
for vendors to communicate. While most vendors differ in significant ways, many of
the areas of differentiation are highly technical. Marketing and sales are, thus, more
complex and more difficult than in the past.”
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List of Companies

A+E Networks MatrixStream Technologies

Accedo Microsoft Azure
Amazon MLB.TV

Amazon Web Services NBA League Pass
AMC Networks Netflix

Anvato NeuLion

AT&T NFL GamePass
Bell Canada NGSN

Blizoo NHL GameCentre Live
Brightcove Now TV
BroadwayHD Ooyala

Buzzfeed PGA TOUR LIVE
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CBS All Access
CenturyLink
Charter

Cisco

Comcast
Condé Nast
CONtv

Crave TV
Crunchyroll
CuriosityStream
DIRECTV Now
DISH Network
DisneyLife
Dplay
DramaFever
Ericsson

Eros Now
Eurosport Player
FNAC Play
Go90

Good Housekeeping
HBO Now
Hearst

HTC Watch
Hulu

IBM

Jazz & Blues TV
Kaltura
Kidoodle.TV
KPN Play
Lebara Play
Lifetime Movie Club
Lionsgate

Live Blizoo

Piksel

ranFighting

Rogers

Roku

Rostelecom

shomi

Showtime
Shudder

Sky

Sling TV

Sony Electronics
Soompi

Sports Illustrated Films
Spotify

Synacor

Tennis Channel Plus
The Scene

Time Warner Cable
TOT

Tribeca Short List
TV Everywhere
Ultra

Univision Now
Verizon

Warner Archive Instant
Warner Bros
Watchable

Wizard World
Wukai.tv

WWE Network
XStream

YipTV

YuppTV
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